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Self Portrait with Thorn Necklace and
Hummingbird-(1940)

Frida Kahlo - Oil on canvas on Masonite
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philadelphia Whistler's Mother-(1871)
James McNeill Whistler- Oil on canvas
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Portrait of Adele Bloch Bauer-(1903-
1907)
Gustav Klimt - Oil and gold leaf on canvas
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Portrait of Dr. Gachet-(1890)
Vincent Van Gogh- Oil on canvas
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The Old Guitarist-(1903 — 1904)
Pablo Picasso- Qil on panel
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The Lady of Shalott-(1888)
John William Waterhouse- Oil on canvas
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American Gothic-(1930)
Grant Wood- Oil on beaverboard
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The Starry Night-(1889)
Vincent Van Gogh-Oil on canvas

Ol Cuinsih (o1 el e L) (il a gadl) ALY :(10) JS4
o) Ol At (B AL 43 e B30 2 LA e e F 58
Ale IS U Ll (8 e (e pe )l o il 5
Al oda i e AL @l e 45 SIS e ela oy gaad
wlag) S e saals b @ e Cunall Cll Caade
Jiady 4l 43 e (A dege Jsad ol Jiad Cum 3¢l

JLall 4 jal dalasiin

International Design Journal, Volume 14, Issue 3 (May 24) @ @
This work is licensed under a Creative Commons Attribution 4.0 International License ET



http://creativecommons.org/licenses/by/4.0/

443

Dina Nafady, Eman Mohamed

https://www.pab
lo-ruiz-
picasso.net/the
me-
doramaar.php

Picasso- Oil on canvas

Pablo Portrait de Dora Maar-(1937)
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